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Percentage of B.C. residents 15 or older participating at least once during the year.

Source: General Social Survey, 2010.
lﬂ 52.6% visited
museum

70.9%
attended
performing arts
event or
cultural festival

77.8% visited
heritage
venue

99.3% read
newspaper,
magazine, book
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89.1% watched
movie or video

88.4% listened
to recorded
music







FACTORS IN ARTS ATTENDANCE
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Factors in Arts Attendance

Examined 5 arts activities:

e Art galleries

e Theatres

e Classical music performances
e Popular music performances
e Cultural festivals

Key finding: “cultural crossovers” are more
significant than demographic factors.

Factors in Canadians’ Arts Attendance in 2010 (Hill Strategies Researbh
Inc., September 2012, analysis of data from Statistics Canada’s
General Social Survey, 2010)
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Factors in Canadians’ Arts Attendance in 2010 (Hill Strategies Research In
analysis of data from Statistics Canada’s General Social Survey, 2010)
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Factors in Canadians’ Arts Attendance in 2010 (Hill Strategies Research In
analysis of data from Statistics Canada’s General Social Survey, 2010)
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Factors in Canadians’ Arts Attendance in 2010 (Hill Strategies Research In
analysis of data from Statistics Canada’s General Social Survey, 2010)
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Factors in Canadians’ Arts Attendance in 2010 (Hill Strategies Research In
analysis of data from Statistics Canada’s General Social Survey, 2010)
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analysis of data from Statistics Canada’s General Social Survey, 2010)
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Figure ES1: Canadians attending at least one of five arts activities, 2010
(Art galleries, theatres, popular music, classical music, cultural festivals)
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Note: “x” denotes a statistically significant difference from the reference group (below the mingrity group).
Source: Statistics analyzed by Hill Strategies Research based on Statistics Canada’s 2010 Generaf Social Survey.
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Note: “x” denotes a statistically significant difference from the reference group (below teé minority group).
Source: Statistics analyzed by Hill Strategies Research based on Statistics Canada’s 2010/General Social Survey.

Visible Youth Seniors

Immigrant minority Aboriginal Disability (15t0 24) (65 to 74)

Slightly N1\l Canadian Canadian

HE ey Higher Higher higher lower average  average
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Diversity and Arts Attendance: B.C.
BC BC residents attending at least one of five arts activities, 2010 (Art galleries, theatres,
d iversity popular music, classical music, cultural festivals)
r Immigrant 69% \
Canadian-born 73%
Visible minority 63% Xx
Not visible minority 74%
Aboriginal person 73%
. iqi [)
\ Non-Aboriginal 2% )
67%
73%
2%

Note: “x” denotes a statistically significant difference from the reference group (below th€ minority group).
Source: Statistics analyzed by Hill Strategies Research based on Statistics Canada’s 2010/General Social Survey.

B.C.: Visible Minority Arts Attendance

Arts attendance of visible minority B.C. residents in 2010

B Visible minority O Not a visible minority

80% ”ﬁ
74%

Atleast1of 5 Art galleries Theatre Popular music Classical music Itura/l festival
key arts
activities

Note: “x” denotes a statistically significant difference from those who are not a visjSle minority.
Source: Statistics analyzed by Hill Strategies Research based on Statistics Canada’s 201Q/General Social Survey.
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Further detalls:
Canada only
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Seniors’ arts attendance

Arts attendance by Canadians 65 to 74 years of age, 2010
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Theatre
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Diversity and Arts Attendance: Canada

Statistically L. .
o . Visible I . - Youth Seniors
s!gnlflcant Immigrant minority Aboriginal | Disability (15 to 24) (65 to 74)
differences

Art galleries

Theatre Lower

Classical
music

Pop music Higher Lower

Higher Lower

—_ T

Lower Higher

Grey shading = difference not statistically signifiE:ant




Possible implications







Visible minority B/ Not a visible minority

Note: “x” denotes a statistically significant difference from those who are not a visj
Source: Statistics analyzed by Hill Strategies Research based on Statistics Canada’s 201!

le minority.
eneral Social Survey.
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